Introduction

J-Oil Mills by the Numbers

Company Highlights (Fv2024)

Al [

Number of employees in

o

Japan and overseas Production sites Years since founding
1 y 2 4 8 7 locations 1 ; ; years
P77 . . .
6 locations in Japan, 1 overseas (founded in 1826)
P35 P18-19

Key Financial Results (Fv2024) #7475
o
o
Profit attributable to Dividend per share
Net sales owners of parent (payout ratio)
2 3 0 . 8 billion 7- 0 billion ¥ 70 (33.1%)
b r2s

Key Non-Financial Results T—

(FY2024; only traceability to palm plantations based on Jan-Dec 2024 results)

CORNEE Vul

CO: emissions (Scope 1, 2) Traceability to palm plantations Water usage
3 4 % reduction 4 9- 9% 1 7°o reduction
Target by FY2030 Target by 2030 Target by 2030
50% reduction 1 00% traceability 30% reduction
(compared to FY2013) P34 (compared to FY2019)
P45 P46
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Long-Selling Products*’ (Company survey)

ong-selling products

*1 As of July 1, 2025

ﬁO%OP Household-use |

29

yea rs years
(launched (launched
in 2005) in 1996)
JOYL"AJINOMOTO. JOYL “AJINOMOTO.

Sarasara Canola Oil”

Extra Virgin Olive Oil”

Business-use long-selling products

42

years

(launched
in 1983)

JOYL “FILIPPO BERIO
Extra Virgin Olive Oil”

./
PN}

63

years

(launched
in 1962)

Golden Refined Soybean
Oil 16.5kg Can

Share of the olive oil
market*3

No.1

(as of FY2024)

JOYL “"AJINOMOTO.
Olive Qil"” series

*3 INTAGE SCI Olive Oil Market

Share of purchase amount, April 2024-March 2025

67

years

(launched

in 1958)*2

Salad Oil Orange
16.5kg Can

*2 Year of launch for 16.5kg canned salad oil
for commercial use

Edible oil products in paper cartons

Number of SKUs

No.1

(Company estimate for FY2024)
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“Smart Green Pack” series

= —

=
.'I..'}‘l’l."“:
-]
o P
years Bl T T
(launched
in 1927)

Honen Oil 16.5kg Can

U.S. Market Sales
(seaweed alternative category)

No.1

(Company estimate for FY2024)

“MAMENORISAN"
edible soybean sheets

J-OIL MILLS Report 2025
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Cho Toku series business-use vegetable oil

Introduction

J-0il Mills’ Business Areas

Examples of How J-Oil Mills Products Are Used in Everyday Life

Our products and technologies are used in a wide range of food items commonly
seen in convenience stores.

GRANMASTER series

In Stores (Business USG) business-use margarine

Our cooking oils and frying
oils have been used by
many customers—including

restaurants and prepared NEOTRUST
- food shops—for many business-use
starch
years.
. :n-zml-rn—;-m
) w
Chilled o
Frozen prepared JOYL PRO series business-use
Processed prepared foods vegetable oil
MEEH foods | Bread
r = .
products Rice balls
and boxed

lunches

" Chilled

desserts

=

J' Confectionery £ i S
e
St

e

Hot snacks
and deli
items

Canola oil  JOYL AJINOMOTO  Rice oil Olive oil
In Processed Food Double Half

Manufacturing (Business Use)

, We supply oils and fats to
processed food manufacturers,
where they are used in a wide
variety of products such as
mayonnaise, dressings, margarine,
canned foods, ready-to-eat meals,
and frozen foods.

At Home

Through products such as

AJINOMOTO-branded oils and

~.fats, we bring good taste, the
joy of cooking, and health to our

{ customers’ homes.

J-OIL MILLS Report 2025



Food materials 4,29 Others
Household-use oils

\ 0.4%

Dairy-based 4 8% —— ‘ — and fats
plant-based food “ \ 13.0%
Composition
of Net Sales
(FY2024)

¥230.8

billion

Business-use
— oils and fats

47.9%

@ Oils and Fats Business
90.6%

@ Specialty Food Products
Business

9.0%

Others

0.4%

Business Introduction

,— BtoC

13.0%

Sales Breakdown by
Distribution Channel
(FY2024)

¥230.8

billion

— BtoB
87.0%

P74-75

Note: Figures are rounded to the nearest first decimal place. Some items have been adjusted to ensure the total adds up to 100.0%.

Oils and Fats Business

4 e e e e s s s s s e e 00 s s s s s e 00 s ss s s s 00 s s s s e 0 00

The Oils and Fats Business is J-Oil Mills'
core segment. We import oilseeds—
mainly from overseas—and process
them into two primary products: oils
and fats, and oilseed meal. As specialists
in oils, we pursue our “Oishisa Design
(creating deliciousness)” philosophy,
grounded in safety and security. Our
product range extends from versatile
everyday oils to high-value-added
products that deliver unique benefits
of oil in cooking, flavoring, and health.
Through this, we aim not only to offer
good taste, but also to contribute to
solving issues faced by customers

and society.

Specialty Food Products Business

4 e e e e s s s s s e e 00 s s s s s e 00 s ss s s s 00 s s s s e 0 00

The word “specialty” reflects our desire
to deliver unique, high-value-added
products. We combine plant-based
ingredients such as oils, starches, and
proteins with proprietary processing
and application technologies to provide
value centered on “good taste, health,
and low burden ” both in Japan and
overseas. Through these efforts, we aim

to contribute to solving societal issues.

cssseeeccssssssnne

_and F.éﬁs_

L=

cssseeeccssssssnne

- .
tDairy-based
Plant-based Food '

cssseeeccssssssnne

cssseeeccssssssnne

e s s s e e e e s s s s s s s s e s s s s e e 0 e e

We manufacture and sell a wide array of cooking
oils—including canola oil and rice oil—as well as
olive oil, flaxseed oil and perilla oil (both rich in
omega-3), and MCT oil. These products deliver
good taste, health benefits, and a lower

environmental burden.

Leveraging our proprietary technologies, we offer
a robust lineup including the long-lasting and
great-tasting Sugoi Cho Toku and Cho Toku series,
as well as the JOYL PRO seasoning oil series for
food professionals. These products help address
the challenges faced by our customers in the food
service and manufacturing sectors.

Oilseed meal, the byproduct remaining after oil
extraction, is widely used as a raw material.
Soybean meal serves as a high-quality protein
source in mixed feeds and soy sauce production,
while rapeseed meal is used in organic fertilizers
and feed ingredients.

e s s s e e e e s s s s s s s s e s s s s e e 0 e e

We develop and sell a broad range of margarine
and shortening products enhanced with unique
processing and flavor technologies. Our
GRANMASTER line, in particular, offers an
extensive lineup designed for professional

confectionery and bakery makers.

We also develop and sell starch products derived
from corn and tapioca, functional ingredients for
supplements, processed foods, and cosmetics, as
well as soy protein-based food products.

J-OIL MILLS Report 2025
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Introduction

J-Oil Mills" History

From

1826

From

1945

From

1989

J-OIL MILLS Report 2025

Birth of J-Oil Mills’ Predecessors

The companies that would later become J-Oil Mills trace their roots back to the 19th and early
20th centuries: Ajinomoto Oil Mills Co., Inc. was founded in 1826, Honen Corporation in 1907,
and Yoshihara Oil Mill, Ltd. in 1855. As Japan entered the modern era under the banner of
civilization and enlightenment, these companies grew in prominence, and the role of the edible oil
industry steadily expanded amid the shifting social and economic landscape.

Ajinomoto Oil Mills Co., Inc. Honen Corporation Yoshihara Oil Mill, Ltd.

Established

Established
in i

1907

Estaptished

BERISH

lﬁ%yn

T3

Responding to Evolving Lifestyles and Emerging Markets

During Japan's period of rapid economic growth, the rise of supermarkets spurred the widespread
adoption of plastic bottles. At the same time, the expansion of restaurants and ready-made meal
services drove a sharp increase in demand for oils and fats. In response, our predecessor companies
played an increasingly important role in the food industry.

¥ ]

|

N "4 \h} )’l

Glass bottles Metal cans Plastic bottles
(1.8L) (for household use)

Driving High-Value-Added Innovation with “Something Extra”

As Japan'’s economy grew, demand increased for high-quality, multifunctional products. In response
to diversifying consumer needs, we developed a range of products tailored to specific demands—
from premium oils and health-conscious options to functional oils designed specifically for
stir-frying or use in dressings.
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Ajinomoto Oil Mills Co., Inc. Honen Corporation Yoshihara Oil Mill, Ltd.
“Ajinomoto KK Kenko Sarara” “Honen Salad Oil Eco Packs” “Delica Gold Mini Stir-Fry Oil”



From

2004

From

2021

Q Please see the website for details.
https:/lwww.j-oil.com/en/corporate/histary.html

The Launch of J-Oil Mills, Inc. and Its Evolution
to the “Oishisa Design” Company

In April 2002, our company was established as HONEN AJINOMOTO OIL MILLS,
INC., a joint holding company between Honen Corporation and Ajinomoto Oil 0( ! ,
Mills Co., Inc. Following the business integration with Yoshihara Oil Mill, Ltd. the
following year, we changed our company name to J-Qil Mills, Inc. In July 2004, the  .J-OIL MILLS
three former operating companies were merged, completing full integration.

We strengthened our product development and sales capabilities by leveraging
the strengths of each company—for example, launching commaodity oils and

long-lasting oils that make use of proprietary technologies.

2005 2007 2018

Launched” AJINOMOTO Sarasara Launched “Cho Cho Toku Toku” Opened the Oishisa Design Studio,
Canola Oil” long-lasting business-use oil a multi-functional presentation facility

(Now known as “Cho Toku")

Toward the Realization of Our Vision for the Future,
“Joy for Life—Bringing Joy to the Future by Food”

With a view toward a transforming business environment and in

drawing our target vision for FY2030, we revamped our corporate J Y L

philosophy system in FY2021 and introduced our communication

brand, JOYL. Joy for Life
By realizing “good taste, health, and low burden—starting with

environmentally conscious products—we aim to bring the joy of

eating and the joy of creating food to society, and contribute to

people’s lives by helping solve social issues.

BB

s8az

st faataanial

“Smart Green Pack” series

2025
Launched JOYL"AJINOMOTO. MCT Oil”
90g stay-fresh bottle, 320g stay-fresh bottle

Powered by “Good Taste” for years

J-OIL MILLS Report 2025
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